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Data sourced from comScoreôs global panel of 2 million Internet 

users

Á E-commerce data includes all worldwide buying on 

U.S. sites

Á Unless explicitly stated otherwise, the term e-

commerce refers to online retail spending, which 

excludes travel, autos and auction sites

Á Behavioral activity through September 2009

Á Survey issued in October 2009, n=1046

Á Consumer Measurements:

ï Site Visitation

ï Buying

ï Mobile 

ï Payment Method

ï Attitudes and Intentions

ï Demographics

Á Retailer Views

ï Multi-Channel vs. Pure Play

Media 

Exposure

Online / Offline 

Transactions

Search 

Behavior

Demographics

Life Stages

Video

Web Visiting 

and Viewing

360° View of Consumer Behavior Analysis Parameters
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DEMOGRAPHICS
ÅSelf-reported and validated

ÅAppended Segments (e.g. Claritas, Acxiom)

ÅIndividual & Household Level

WEB VISITING & VIEWING
ÅAll Website/Page Click Stream

ÅContent Viewed

ÅSearch Engine Queries

ÅKeyword Used

SURVEYS
ÅEmail or Contextual ñPopsò

ÅBehavior-activated Surveys

ÅObservation of All Surveys Taken 
Across All Suppliers

ONLINE TRANSACTIONS
ÅAll Secure Session Activity

ÅPurchases and Subscriptions

ÅPrice Paid, Shipping & Handling, 
Promotions 

Å  Applications/Configurations

MARKETING STIMULI
ÅOnline Ads

ÅReferral Links

TV VIEWING
ÅLink to Digital Set Top TV Data

Using Name & Address

comScore Customer Knowledge Platform: 

A 360° View of 2 Million Global Internet Users

Designed to be representative of the online population

Projectable to the total U.S. population

TRUSTe certified for information privacy & security

OFFLINE PURCHASING
ÅLinked using Name and Address

ÅClient CRM Databases 

ÅRetailer Loyalty Card Data
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State of the Economy: A Review of Key 

Macroeconomic Trends
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Validation of comScore Sales Data:

Comparison of comScore data to U.S. Department of Commerce

Quarterly U.S. e-Commerce Sales ($ Billions)
Source:  comScore & U.S. Department of Commerce (DOC)

comScore Estimate = (Total Non-Travel ïEvent Tickets + 

Estimated Auction Fees and Autos)

Excludes travel and event tickets, but includes auction fees and 

autos
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% Change in e-Commerce Sales vs. YA

Q2 ô08 Q3 ô08 Q4 ô08Q1 ô09Q2 ô09

U.S. Dept. of 

Commerce
9% 5% -5% -6% -5%

comScore 12% 5% -4% -3% -4%
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$72
$93

$117
$143

Non-

Travel

Travel

+29%

+26%

+22%

+20%

+26%

+33%

+26%

+26%

+20%

+24%
+24%

+13%

$171

$200

+17%

+21%

+12%

+6%

+9%

+7%

Q1- Q3 retail e-commerce sales are down 1% versus year ago, while 

travel sales are down 6%

$221

-1%

-6%

$153

-3%

e-Commerce Dollar Sales Growth ($ Billions)
Source: comScore e-Commerce Measurement 
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Weôre seeing clear signs that weôve hit the bottom but still no positive 

growth é.

Note: The U.S. Department of Commerce calculation includes total retail and 

food service sales, which also includes motor vehicles and parts dealers

Quarterly e-Commerce Sales Growth vs. YA
Source: comScore e-Commerce Measurement

Quarterly Retail & Food Services Sales Growth vs. YA
Source: U.S. Department of Commerce (DOC)
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Sales trends through the third quarter of ó09 mirror last year and 

show no growth 
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$28.0
$27.2

$28.4

$39.1

$31.2
$30.6

$30.3

$38.1

$30.2 $29.6

e-Commerce Dollar Sales ($ Billions)
Source: comScore e-Commerce Measurement 

Q4 '06 Q1 '07 Q2 '07 Q3 '07 Q4 '07 Q1 '08 Q2 '08 Q3 '08 Q4 '08 Q1 '09 Q2 '09 Q3 '09

$31.0
$33.0

+43% -15% -3% +5% +38% -20% -2% -1% +26% -18% -3% -2%
% Chg 

vs. Prior 

Quarter

ñRetail sales showed further signs of stabilization in October, according to new data from Mastercardôs

SpendingPulse unit, but they're not posting the kind of gains that would significantly boost the economy.ò

--WSJ Blogs, November 12, 2009
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Income Segment
Online Retail 

Online Retail 

SpendingUnder $50,000

Total

-5%

-2%

21%

Income Segment               Online Retail Spending             Bracket Share of 

Change vs. YA                       Online Retail 

$50,000 - $99,999 -1% 45%

$100,000 or more -3% 34%

100%

Q3 2009 e-Commerce Sales vs. YA by Income Segment
Source: comScore e-Commerce Measurement

All income segments showing declines in e-commerce spending


